TOP 5

WAYS TO BOOST YOUR
MARKETING GAME WITH Al

With actionable insights and forward-thinking
techniques, marketing professionals can revolutionize
how they engage with audiences and measure
success. Here are some Al prompts to help you
transform and elevate your marketing approach.

Imagine a typical customer journey for a [product
Personalized Content Creation at Scale or service| in [your industry]. Draft a framework

Skt nidiotruidiihaidiieiell for an email sequence that addresses different
use generative Al tools to create varied content

pieces for each group. Try this prompt; customer touchpoints. Outline how dynamic
content, like product recommendations

or personalized greetings, could be integrated
into each email based on hypothetical customer
data points.

Using publicly available data sources, such as

trend reports or industry news, identify three Enhanced Creative Strategy with Al-generated Insights
current trends that could impac:t marketing Incorporate Al tools into your strategy sessions, allowing them to

strate gies 1n [your sector]. Create a brief outline guide brainstorming with data-backed suggestions for campaign
themes, messaging, and even visual elements.

for a campaign concept that leverages these ¥ Give this prompt a fry
trends, including potential messaging and visual
elements that align with the insights gathered. 0oe
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Real-time A/B Testing and Optimization i
data you d expe D gathe

Set up an Al-driven A/B testing framework for your digital assets. C
Define clear metrics for success and let the Al funnel resources to

the winning variants to lboost campaign performance.

Give this prompt a try: 7 —
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Outline a process for generating and placing
digital ads that could automatically adjust to fit
different target audiences and platforms.
Describe how you would approach creating
variations of an ad and the types of engagement
metrics that might inform the automatic
optimization of those ads.

Dynamic Ad Creation and Placement

Use Al tools to dynamically adjust ad elements based on real-fime
data. Monitor performance to see how the Al-optimized ads
perform against standard ones, and refine your strategy to
improve engagement and conversion rates. Try this:

Predictive Analytics for Customer Lifetime Value

Feed your customer data into a gen Al model designed to
calculate CLV. Use these predictions to inform your marketing
strategies, prioritizing efforts and resources on segments
predicted o deliver the greatest long-term value for your brand.
Try this prompf;

Design a conceptual model for predicting
customer lifetime value based on general
variables you would expect to find in a typical
customer database (e.g., purchase frequency,

_ , average order value, customer feedback). Explain
— how you would use this model to segment a

' [target customer base| and the marketing
approaches you would take for each segment.




